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CV Summary  

Name:  Firmansyah 
Birth, Date : Lubuk Linggau, 1967 
Education : Gadjah Mada, Electrical Engineering 
Job Position : GM Telkom Jogja 
 
Experience :  
OSM Billing : 2007 - 2008 
DGM Medan : 2008 - 2010 
DGM UCS Sumatra : 2010 - 2011 
GM UCS KTI : : 2011 - 2014 
GM Witel Makasar : 2014 - 2015 
GM Witel Solo : 2015 
GM Witel Jogja : 2015 - Now 
 
Course : 
Leadership (SUSPIM) 
International Seminar (Youth Program, Ambassador, How to succeed ) 
Internal Telkom Course 
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ICT IN THE WORLD 
Connected Society: CAMS 

Nexus of Cloud Computing, Analytics, Mobility and Social. 

CONNECTED  
SOCIETY 

People are communicating 
using a variety of different 
devices. Proliferation of 
aps 

Enables creation of omni-
channel experience 

Social becoming new 
platform. 

Cloud technologies 
offer common 

experience anywhere 
on any device 

SOCIAL 

ANALYTIC Rise of CLOUD 
Computing 

MOBILITY 

1 2 

3 4 

Source : Frost & Sullivan 
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ICT IN THE WORLD 
Internet of Things: 2020 Prediction 

80 BILLION CONNECTED DEVICES  
BY 2020 

• 10 Connected Devices for Every 

Household by 2020 

 

• 5 billion internet users by 2020 

 

• 5 connected devices for every user 

by 2020 

 

• 500 devices with unique digital IDs 

(Internet of things) per square 

kilometre by 2020 

Source: IDC 
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ICT IN THE WORLD 
Internet of Things: Activities/ Transactions 

01 
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ICT IN THE WORLD 
ASEAN e-Commerce 

01 
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ICT IN THE WORLD 
Indonesia e-Commerce 

01 
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ICT IN THE WORLD 
Population & penetration in Indonesia 

49% 251Juta 

72 Juta 

62 Juta 

282 Juta 

51% 

29% 

25% 

112% 

URBAN RURAL 

INTERNET PENETRATION 

SOCIAL NETWORK INTERNET PENETRATION 

MOBILE SUBSCRIPTION PENETRATION 

TOTAL POPULATION 

INTERNET USERS 

ACTIVE SOCIAL NETWORK USERS 

ACTIVE MOBILE SUBSCRIPTION 
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ICT IN THE WORLD 
% internet Users in Indonesia 

43% 41% 12% 3% 1% 

▪ Offices 

▪ Public Internet Kiosk 

▪ Residential ▪ Campuses ▪ Schools 

More than 50% potential internet users is leveraged by Educational 
sector, but it only gives 4% contribution to Internet Access 

01 



“IT“ AS  
A BUSINESS ENABLER 
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“IT” AS A BUSINESS ENABLER 
Technology in the business 

02 

Simplify & speed Up The Business Process 
Change the mind set and improve the employee skill 
Tool for coordinating, reporting, rewarding, etc 
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“IT” AS A BUSINESS ENABLER 
Technology in the business 

02 
Technology will Impacts to Business Process & Result 
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“IT” AS A BUSINESS ENABLER 
Technology in the business 

02 
Top Ten in strategic of technology 
1. Computing Everywhere 
2. The Internet of Things 
3. 3D Printing 
4. Advanced Pervasive Invisible 

Analytics 
5. Context Rich System 
6. Smart Machines 
7. Cloud Client Computing 
8. SW Defined App & Infrastructure 
9. Web Scale IT 
10. Rick Based Security & Self 

Protection 
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“IT” AS A BUSINESS ENABLER 
Technology in the business 

02 
IoT dan Data Center Bunget 
Spending in the Asia Pacific 
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“IT” AS A BUSINESS ENABLER 
Digital Transformation 

02 
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“IT” AS A BUSINESS ENABLER 
Digital Transformation 

02 
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“IT” AS A BUSINESS ENABLER 
Digital Transformation 

02 
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“IT” AS A BUSINESS ENABLER 
Digital Transformation 

02 
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“IT” IS THE EDUCATION ENABLER 
MEA Challenge The Education 

03 
Tujuan MEA :  

“Meningkatkan daya saing 
ASEAN sehingga dapat 

menyaingi China dan India 
untuk menarik investasi asing” 

 
Perlu dilakukan beberapa 

antisipasi yg salah satunya 
adalah Peningkatan Mutu 

Pendidikan 
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Peraturan Presiden No. 96 Tahun 2014 tentang Rencana Pitalebar Indonesia (RPI) 
2014-2019, bertujuan untuk memberikan arah dan panduan strategis dalam 
percepatan dan perluasan pembangunan pitalebar yang komprehensif dan 
terintegrasi di wilayah Indonesia untuk periode 2014-2019. 

Target RPI (Rencana Pitalebar Indonesia) 2019 : 
1. Akses Tetap 

• Perkotaan : 30% populasi, 71% rumah tangga, speed 20 Mbps; 
• Pedesaan  : 6% populasi, 49% rumah tangga, speed 10 Mbps.   

2. Akses Bergerak 
• Perkotaan : 100% populasi, speed 1 Mbps; 
• Pedesaan  : 52% populasi, speed 1 Mbps. 

3. Harga layanan maksimal 5% dari rata-rata perkapita per bulan. 

e-Pemerintahan e-Kesehatan e-Logistik e-Pengadaan 

5 (Lima) Sektor Prioritas RPI 

e-Pendidikan 

03 “IT” IS THE EDUCATION ENABLER 
Broadband Needed in Education 
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• Standardization 
• Certification 

• Improve ICT Infrastructure 
• Shift to Digital Era 

• Accelerate Digital Adoption 
• Program Awareness 
• Program Image  

• Regulation 
• Coordination 

Conceptor Enabler 

Accelerator 

Regulator 

Catalisator 

03 “IT” IS THE EDUCATION ENABLER 
The Pentaholic of Education 
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Source : http://thelearningcurve.pearson.com/2014-report-summary/ 

“The world economy no longer pays for what people know but for what 

they can do with what they know” 

- Andreas Schleicher, OECD Deputy Director for Education - 

The new skills the world is looking for 
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03 “IT” IS THE EDUCATION ENABLER 
Education linked to Industry 
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People Transform to 

Hyperconnected Society 

03 “IT” IS THE EDUCATION ENABLER 
Education linked to Industry # Case Tourism 



“TELKOM IT”  
FOR THE HIGHER EDUCATION 
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“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Telkom Group Portfolio 

Telkom Group memiliki 15 business portfolio yang terdiri dari : 9 portofolio produk & 6 portofolio customer 

T : Telecommunication I : Information ME : Media & Edutainment 

04 
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“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Telkom Group Company 

04 
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National Coverage :  

 Optical Transport sepanjang 100.000 Km tahun 2020 mengcover 100% Kota Kecamatan 

 Indonesia Global Network untuk 2nd Gateway Internasional 2016 

 Peluncuran Satelit Telkom 3S di tahun 2016, Telkom-4 di tahun 2018 

“TELKOM IT” FOR THE HIGHER 

EDUCATION 
IDN by Telkom 

04 
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“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Digital  Education Ecosystem (4C) 

04 
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Managed Conn. Broadband (Inet & VPN) 
• Wireless Solution : Wifi, Celluler, 

Satelitte 
• Wire line Solution : Fiber Optic, xDSL 

Digital Text Books,  
Journal, Diktat dan 
Buku-buku umum 

Collaborative 
Learning 

Management 
System : 

(Distance Learning) 

University 
Management System : 
• Schedule 

Management 
• Academic 

Management 

Payment System 
• Bank Channel 
•Non Bank Channel 

Digital Library & 
Multimedia 

Content: 
• Online 

Sertifikasi 
• Online Exam, dll 

Student Dosen Rektorat Regulator Dunia Kerja Orang Tua 

CONNECTIVITY  

COMMUNITY 

Penggelaran infrastruktur dengan teknologi 
Fiber Optik, penyediaan layanan Internet, 
Intranet & Voice berkualitas Prima. 
  

Menjalin interaksi antar civitas akademik kampus (mobile voice/data Closed User Group, e-payment, e-wallet/cash dll). 

Manage Service: 
Data Center, Virtual 

Data Storage, Contact 
Center, CPE (router, 
computer/laptop, 

Handset/Smartphone) 

CONTENT 

04 
“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Digital  Education Ecosystem (4C) 
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Teachers  
Collaborative Learning Student 

Cohesive Engagement 

Parents 
Interactive Relation 

Technology 
High Efficiency 

Support/related industry 
Campus –Industry Partnership  

Administrator 
System Support 

Community 
Ecosystem Awareness 

04 
“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Digital  Education Ecosystem (4C) 
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04 
“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Level of ICT Need in the Campus 

Intelligent 
Campus 

Smart 
Campus 

Basic connectivity 

Integrated infrastructure 

Integrated application 

Technology to create value 

Technology for 
Actualization  

Smart 
Learning 

Smart 
System 

ICT sudah menjadi icon dari brand 
image sebuah Perguruan Tinggi 

ICT menciptakan nilai baru dalam 
mendukung kegiatan belajar dan 
operasional rutin Perguruan Tinggi 

Fully Integrated Manageable 
Network 

Application & Business Process 
Integration 

https://www.google.co.id/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjc9sju1ovMAhXBKZQKHR5fC1AQjRwIBw&url=https://noerdblog.wordpress.com/2011/10/10/memahami-konsumen-melalui-teori-maslow/&psig=AFQjCNH2cnRlGl63rOq1kO6f0QPASdFv3A&ust=1460639109356808
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04 
“TELKOM IT” FOR THE HIGHER 

EDUCATION 
Level of Solution in the Campus 
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“IT” SKILL FOR SUCCESS 05 
the new skills the world is looking for 

Leadership Digital literacy Communication Emotional intelligence 

Entrepreneurship Global citizenship Problem solving Team-working 



38 Telkom Indonesia 

“IT” SKILL FOR SUCCESS 05 



 
  

THANK YOU 


